HOW TO GET YOUR NETBALL CENTRE OR CLUB INTO LOCAL NEWSPAPERS

If you want to recruit more Volunteers, or recognise the work of those who already Volunteer then getting a story in a local paper can be a great way to do this.

Local community-based newspapers need stories but they generally have few resources to go out and research them from scratch. Netball Centres and Clubs are potentially a good source of content because your members and Volunteers, along with their families, friends and neighbors are the paper’s readers.  

How can you make it easy for local newspapers to run your stories?
Get familiar with the publication.

What kind of stories do they normally run? Press releases and handshake photos with brief captions, or human-interest features about local personalities?

Build a relationship with a reporter.

Rather than send your materials in to “the attention of the editor”, check back issues of the newspaper for local stories like yours and take note of who has written them. Establishing a relationship with one or two individuals at the paper can sometimes win you a champion when it comes to pitching stories.

Get to the point of your pitch.

Reporters and editors are always pressed for time, so you need to prepare ahead of time. Know exactly what you’re looking for (both what the minimum coverage is likely to be and what, in an ideal world, you’d love to have happen), and get to the point. If you phone up with a long rambling introduction to your organisation, working towards asking for “a story on our special Volunteer” you’re likely to get rebuffed unless you’ve got a fantastic opening line. Better, ask how to go about submitting an item to the local events calendar or some other specific column. That’s your foot in the door.

Tell a good story.

Never mind anything fancy, hook them with a story that will practically write itself. Talk about the Volunteer who has been driving four hours every Saturday for the last five years just to umpire a team of seven year olds or the local celebrity whose girls play and who thinks netball is the best organised sport around.

If you’ve got a one-sentence “elevator pitch” that immediately plants a picture in the reporter’s mind, you’ve got a great shot at getting into print.

Check the editorial calendar.

What kinds of coverage are planned in advance? How much lead-time does the paper generally require? Are they likely to print your story on shorter notice if it is submitted in publishable form, rather than pitched as a story idea only or submitted as a press release? Does the paper have regular features or special seasonal issues that fit in with your centre or club’s schedule of activities, events and fundraising campaigns?
Put together a Media Kit.

Local newspapers will often take an easy story over one that requires a lot of leg-work. What work can you do on your end to make it easier for the reporter, editor, and layout department? Do provide a collection of backgrounders, artwork (photographs, logos, and other graphic elements to accompany your story), and quotable interviews with key individuals, maps, contacts for more information, and whatever other assets might help to tell your story.

Consider all your options

Feature stories are not the only option for getting your message across. Consider using:

· “What’s happening” columns

· Editorials

· Letters to the editor

· Press releases, for example, for awards won

· Including a media person on your board

· Including the newspaper on your mailing list

WHAT TO PUT IN YOUR MEDIA KIT

To make it as easy for you as possible we’ve put together a list of items to include in your media kit. 

Fact Sheet

Provide some background facts on your Centre or Club, for example:

· Age of organisation, teams and leagues it competes in

· Accomplishments e.g. competition standing, awards won

· Affiliation to Netball New Zealand and relationships with other clubs or centres or sports

· Club size, player ages, nationalities and backgrounds

· Playing season and current game schedule

· Location with a map

· Primary contacts for media
Backgrounders 

These provide detailed information on the story you are pitching. They are generally about 1-3 pages long and should be attached to any news release.

Photos
These need to be high quality and interesting. 

Quotable interviews with key individuals

The example below is sample of a backgrounder about local events to celebrate volunteer week. It starts with information specific to your community, then to your region and finally to the whole country.

Volunteer Week Events in (your community)

List key events with a brief description of each event OR submit your programme of events and activities for the week.

· Include day/date, location, time and admission fee for each event if there is one.
· Entertainers at your main event? (Volunteer dinner, awards night, etc.) - include a brief paragraph about them

· Recognise local partners or donors 

Volunteer Award Nominees or Winners

Include a brief biography (one short paragraph each) for each person who wins an award.
Volunteer Week Events in (your community)

List key events that may be happening for netball in your region or submit a programme of events and activities for the week.
History of Volunteer Week in New Zealand

The incentive for an Awareness Week came from New Zealand’s Volunteer Centres in the 1980s and was picked up as a national event in the 1990s. Since the International Year of Volunteers in 2001, Volunteer Awareness Week has continued to grow. Now Volunteer Awareness Week is celebrated throughout New Zealand with a range of activities and events in the week beginning on the third Sunday in June. (Prior to 2007, Volunteer Awareness Week was held in March.)

